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OUR BUSINESSES

2.3

HEADLINE:
THE FORD FAMILY OF COMPANIES

SUB-HEAD:
TRUST IS OUR GREATEST ASSET

PICTURE:
COLLAGE OF COMPANY LOGOS AND PRODUCTS

COPY:
Ford Motor Company, a family name and a nameplate; it was the beginning of the American auto industry a hundred years ago.  It’s more than a trademark; it’s a trust mark, a symbol of quality, reliability, performance and value.  It represents a global manufacturing giant and the world’s best-selling and most popular products and services.  It’s an invitation to consumers to love our products, delight in our services and become our customers for life.   It’s a family of respected vehicles that include not only Ford but Lincoln/Mercury, Jaguar, Aston Martin, Mazda, Volvo and Land Rover… and services from Ford Credit, QualityCare, Kwik-Fit, Hertz and Visteon.  These are the thoroughbred organizations that are the Ford Motor Company: legendary vehicles, and unequaled services from disparate parts of the world with a common bond, uncompromising quality.   

2.3

2.3.1

SUB-HEAD:
FORD MOTOR COMPANY

PICTURE:
COLLAGE OF ALL PRODUCTS

COPY:
Ford Motor Company, holder of the world’s best-selling and most profitable brands achieved record sales of 3.4 million vehicles in 1999.   We expanded our product lines around the world with new pioneering vehicles like Focus and added nameplates like Land Rover.  We’ve reaffirmed our commitment to placing the customer first and to corporate social responsibility.


Established in 1903, Ford Motor Company now has operations in 40 countries around the world including 114 manufacturing plants and nearly a quarter of a million employees.   Our 20,000 dealers serve over 200 markets and our Consumer Business Groups include Ford Brand North America, Ford Brand Europe, Ford Brand South America, Ford Brand Asia-Pacific, Premium Automotive Group, Automotive Consumer Services Group, e-Business and Mazda.  


1999 saw the completion of 15 consecutive quarters of improved profits; record worldwide sales of 7.2 million vehicles; increased worldwide return on sales to 4.2%; and a $1 billion dollar reduction in total costs.


Our competitive strengths include worldwide truck leadership, total cost management, a global product development and distribution network, strong union relations, a strong balance sheet and higher U. S. customer loyalty.

2.3.1

Our breakthrough priorities include strong initiatives in e-business:  Supply Chain Management via the Internet that will save time, eliminate waste and enable mass customization.  Customer interactive communication will allow

us to deliver our products more efficiently and to the precise specifications of our customers.  


We’re launching new, exciting and innovative technology in our products as well.  Telematics, an advanced, affordable, in-vehicle communication system will provide our customers with information and entertainment 24 hours a day, seven days a week.  


Our reorganized business structure into Consumer Business Groups by brand and region allows our people to better connect with the consumer.  And we are intensifying our customer satisfaction initiatives with a proven, quality improvement process called Six Sigma.  This process starts with customer needs and works backwards, incorporating them into company processes in precisely defined projects


Our proud past is shaping an even more dynamic future in which Ford Motor Company is the leading automotive consumer company in the world.
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2.3.2

SUB-HEAD:
FORD CREDIT

PICTURE:
CUSTOMER AND SALES PERSON AT NEW VEHICLE

COPY:
The world’s largest automotive financing company ended 1999 with a record 3.3 million new contracts.  It had record receivables in North America, record profits in Europe and Latin America and greater market share in retail and wholesale financing than ever before.  


Ford credit operates from 313 locations in 36 countries.  It manages more than $155 billion in assets and serves 10 million customers.  It does this by being consumer-oriented at all levels with a philosophy that auto financing should be convenient, comfortable and even rewarding.  Ford Credit’s non-Ford lending division, PRIMUS, has the highest retail credit satisfaction rating of any captive finance market company in the country.  

And using Ford Credit is easier than ever before with our new online application process at www.buyerconnection.com.  They can specify a vehicle and solicit dealer prices at the same time.  Even Ford Motor Company Vehicle Insurance is available through The Hartford at this same site. 

Ford Credit has some aggressive goals for the future as well… including upgrading the sales process, establishment of new e-commerce channels to support lifetime customer relationships, diversification of income sources and working with Ford Motor Company to make the most efficient use of capital.  

Ford Credit… financing the dreams of consumers all around the world and much, much more.
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2.3.3

SUB:      AUTOMOTIVE CONSUMER SERVICES GROUP: QUALITYCARE / KWIK-FIT

PICTURE:
SERVICE TECHNICIAN WITH CUSTOMER

COPY:
The Automotive Consumer Services group is a global service organization that includes Ford Customer Service Division.  We support our customers through our dealers and several leading all-makes automotive service brands including QualityCare and Kwik-Fit. 


This unique competitive position creates a powerful, global business growth engine.  Under the QualityCare Brand, maintenance and light repair in the $280 billion after sales market is handled through chains of over 1900 repair outlets called Kwik-Fit in Europe, Master service in Mexico, and B-Kwik in Thailand. 


We also offer recycling operations in North America and Europe performing an important environmental service while generating  revenue at the end of the vehicle cycle.  Our collision repair businesses compete in the $80 billion global market as well.  And we also offer extended service protection through the Ford Extended Service Plan, Ford Optional Extended Warranty and the American Protection Corporation.  


As a separate company the Automotive Consumer Group would ranks 190th in the Fortune 500 with annual revenues of $8.5 billion.  We do business with 13,000 dealers and over 2000 all-makes outlets in 38 countries.  


The Automotive Consumer Group is dedicated to exceeding customer expectations and will continue to grow worldwide.
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SUB-HEAD:
HERTZ

PICTURE:
LOGO ON STOREFRONT AT AN AIRPORT

COPY:
Since 1918, Hertz has led its industry in consumer-oriented innovation.  It continues those innovations today with NeverLost satellite navigation systems in 50,000 cars worldwide… low-floor easy access courtesy shuttle buses at airport locations… and loyalty building concepts like enhanced Computerized Driving Directions.  


Hertz received 17 unsolicited service excellence awards in 1999 bringing the total to 74 in the last 5 years.  Innovation and award winning service has resulted in record revenues in 1999 and the eighth consecutive year of increased earnings.

Hertz is the first global car rental company to sign a letter of intent to establish a multi-city rental network in the People’s Republic of China.  In Japan, Hertz partnered with Toyota to expand its global presence by 1100 outlets.   In Europe, Australia and New Zealand, Hertz has licensed and is providing management services to Axus International, a rental company owned by Ford Credit.  Acquisitions in Germany and France have further expanded the Hertz car rental presence in Europe.  In fact, Hertz now rents Ford Motor Company and other fine cars and trucks in over 6500 locations around the globe. 


Hertz is known around the world because of customer-driven systems, brand reputation and geographic and product line diversity, but most of all for its seamless and pleasant rental experience.  A combination of attributes that will continue to feed the growth of the undisputed world leader in airport car rentals for the foreseeable future.
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2.3.5 

SUB HEAD:
VISTEON

PICTURE:
VISTEON HQ

COPY:
Visteon is the third largest automotive supplier in the world.  After 100 years of Ford design heritage Visteon was launched in 1997.  It spun of from Ford in 1999 with nearly 81,000 employees at 84 production facilities, 24 Technical Centers and 25 Global Sales and Service Offices in 23 countries around the world.
Our customers include Microsoft, Intel, Palm, Nintendo, Texas Instruments, Fujitsu, SAP, Sumitomo, and Motorola.  Comfort, communications and safety are the concerns of our 6 major business units, which include: Chassis, Climate Control, Electronic Systems, Interior/Exterior, Glass and Energy Transformation Systems.  We specialize in comprehensive vehicle systems for complex automotive needs using leading-edge technologies that include world-class computer simulation and analysis tools.  

Our goals include: growing our non-Ford business, which was nearly 15% at the end of 1999; completing implementation of ‘lean enterprise’ worldwide; to expand full service systems and module capabilities; to create new opportunities, for our people, our customers, our shareholders and our communities and finally, to be the leading supplier of integrated automotive technology systems in the world.

