DEPARTMENTS

2.2

Prepared For

RECRUITMENT WEB SITE

Prepared by

FORD COMMUNICATIONS NETWORK


CREATIVE


FORD MOTOR COMPANY

Supervisor: J. Wasserman 

Editorial Director: C. Merlo 

Writer: Theodore Sidelko




First Draft: 5-20-00

DEPARTMENTS

2.2

HEADLINE:
DEPARTMENTS

SUB-HEAD:
OPPORTUNITY FOR ALL

PICTURE:
GROUP OF ETHNICALLY DIVERSE PEOPLE

COPY:
With over 360,000 employees in 38 countries, Ford Motor Company has opportunities in at least 11 departments with job classification that are too numerous to mention.  

It should be noted that Ford Credit and Ford Land Development, though considered departments of the Ford Motor Company, function at levels and in areas of business removed from Ford’s core activities.  The opportunities offered by these activities are unique to the auto industry and require unique skills not necessarily related to automotive disciplines.

The other departments of Ford include:  Human Resources; Finance; Purchasing; Marketing, Sales and Service; Product Development; Process Leadership; Technical Affairs and Manufacturing.
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2.2.1

SUB-HEAD:
HUMAN RESOURCES

PICTURE:
TWO PEOPLE SHAKING HANDS ACROSS A DESK

COPY:
Ford HR professionals are committed to innovative solutions, leading change, and becoming business partners.  They are competent and continuously developing their skills in Business Knowledge, HR Strategic Planning, Change Management, Leadership Development, Succession Planning, Diversity Learning and Development, Employee Relations, 

Reward and Recognition, HR Processes and Systems, Workplace Planning, Recruiting and Selection.   


Ford Motor Company is becoming the world’s leading consumer company for automotive products and services.  Our Human Resource professionals will be charged with leading this most exciting transformation.  A change that  starts with our people and transforming the way they think and perform.  They will apply their knowledge to help hire and develop leaders at all levels of the organization.


Our Human Resources commitment is to foster teamwork and to apply the knowledge, skills and values required to support our business.  We must anticipate tomorrow’s business problems and deliver innovative solutions.  We must search out emerging HR issues and trends in order to lead the change effort.  Take action through delivering results and resolving problems.  Embrace diversity as a competitive advantage and promote it  as such.  Enforce accountability through measured rewards based on performance and contribution to Ford Motor Company’s success.

Ford is looking for HR professionals with appropriate Masters Degrees including MBA, MA, and MS degrees with concentration in Human resources Management or Human Resources.  Strong communication, interpersonal and computer skills are essential, along with a willingness to relocate.

2.2.2

SUB-HEAD:
FORD LAND DEVELOPMENT

PICTURE:
SEVERAL PIX OF FORD LAND’S PROJECTS PER NARRATIVE

COPY:
Ford Land Development serves EVERY Ford facility in the world.  Their impact on the company and its’ surrounding communities is tremendous.

 
Ford Land developed the largest tract of metropolitan land under one ownership in the United States: the Fairlane Community of shops, hotels and residential communities.  They have developed manufacturing plants all over the world and recycled one into a 1.6 million square foot Great Mall of the Bay Area in Milpitas, California.  The jewel of the Detroit riverfront, the Renaissance Center is a Ford Land Development.


Ford Land anticipates the needs, plans the space, buys the land and then develops it.  In short, as they like to say… we plan it, buy it, build it and keep it up… worldwide

CAREERS


Careers at Ford Land are diverse.  They cover every aspect of the international real estate industry.  The finance area includes investment analysis, comparative cost analysis, lease versus buy analysis, the development of five-year business plans, financing plans and profit budgets.  The architectural arena might include design and construction of new buildings.  

Engineering assists in design, power needs assurance, environmental impact studies and the maintenance of Ford’s position as a leader in “green” engineering.  Even international relations experts are employed to work with local authorities and suppliers all over the world on everything from contract design to community relations.

DEPARTMENTS

2.2

CANDIDATES

Joining Ford Land Development doesn’t mean getting lost in the machine.  Personnel development committees and mentoring programs help develop broad experience and enhance careers.  Candidates who are hired typically spend one or two years in an initial assignment.  Your interests, skills and company-needs dictate rotation to assignments in Global Real Estate Services, Global Plant Engineering, Corporate Facilities Planning, Energy Efficiency and Supply or Development and Marketing.

GLOBAL REAL ESTATE SERVICES
This activity provides acquisition and disposition services, site selection, as well as options and development and space planning for Ford facilities worldwide.  Development expertise, financial guarantees and subsidies through leasing arrangements to facilitate opening and operation of dealerships is also part of this activity. Global Real Estate Services also assists private capital dealers.

GLOBAL PLANT ENGINEERING

Engineers and builds all major corporate plants and facilities and handles related environmental issues.

CORPORATE FACILITIES PLANNING
Operates and maintains facility structures and infrastructures, including building and site repairs, energy and construction management, administration and janitorial.  Uses best-in-class industry benchmarks, industry standards and best practices for all of the above.
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DEVELOPMENT, SALES, LEASING AND PROPERTY MANAGEMENT

Has a wide range of uses including office, retail, residential, technological and research.

ENERGY EFFICIENCY AND SUPPLY

Provides cost-effective methods for delivering electric and natural gas  supplies all over the world. 

BUSINESS DEVELOPMENT AND FINANCE

Develops business plans, evaluates major business decisions and serves as our Controller’s office.  Supports management, provides cost controls, budgeting, long-range planning and financial analysis of new and unique projects.  Interacts with outside institutions, business partners and Ford Motor Company financial activities. 

SUMMER INTERN PROGRAM

Interns are typically given several meaningful assignments that familiarize them with the breadth of Ford Land’s business. Recent examples?  Investment analysis for a multi-tenant office construction;  comparative cost analysis for the lease of major office buildings;  lease versus buy analysis for office and industrial facilities , and helping to develop a five-year business plan, financing plan and profit budget.
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These assignments will allow you to broaden your experience, contribute to Ford Land and provide you with the opportunity to understand the challenges of a global corporation.  they are also measurable so you can see what you have accomplished.

Ford Land interns participate in company activities like Detroit Tiger baseball games, picnics, social gatherings and mixers as well as formal presentations by other company components. 

<HISTORY AND SCOPE>  LINK TO CAREERS, FORD.COM
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2.2.3

SUB-HEAD:
FINANCE

COPY:
The Ford Finance department is a dynamic and challenging place.  Our top executives developed their business acumen here.  It is considered a corporate model and has assisted many professionals in developing their skills and full potential.


Finance helps to plan, build and market Ford products all over the world through our interaction with every other Ford activity.  We serve as major partners in Ford Product Development teams and we are essential to Ford’s global decision-making.  


We believe the best way to develop your career in Finance is through frequent movement among the company’s many components.  Through the  exposure to operations and staff positions and even other functional disciplines you can develop your career and maximize your future growth. 


OUR WORK


Ford Finance safeguards assets and controls corporate risk by dividing into four major divisions:  Treasury, General Auditor’s Office, Accounting and Financial Analysis which operates out of controller’s offices in nearly every Ford operation in the world.


We support… Manufacturing, Product Development, Marketing, Sales and Service, Purchasing, Treasury, Ford Credit, Auditing, Corporate Finance, International Operations, including the emerging markets.
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QUALIFICATIONS


MBAs or bachelors degrees in Finance, business, economics or engineering or combinations of these are especially valuable.  Ford Finance offers exciting and varied careers based on your degree, developmental program, experience and interests.


COLLEGE GRADUATE PROGRAMS


These programs will expose Business, Engineering and Economics undergraduates to plant and staff positions and prepare you to become a financial business partner.  MBA candidates can join our Career Foundation Program, Accounting Development Program or Treasury Excellence Program.


UNDERGRADUATE DEVELOPMENT PROGRAM


Develops top undergraduates for management positions within Ford Finance.  Provides a solid foundation in Ford financial and cost control systems including a broad range of progressively more challenging assignments.  Requires an undergraduate degree, preferably in Business, Economics, or Engineering ranking in the top quarter of your class.  Encourages MBA studies, with tuition support.


DIVERSE FINANCE CAREER EXPERIENCES


You will start in U.S. manufacturing plants or staff positions for two or three years.  You will learn about functional organizational roles and the Ford Production System or product cost.  You will learn about Ford Motor Company’s financial and cost control processes associated with the organization to which you are assigned.
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You will rotate to another organization for the next two or three years.  This will broaden your knowledge of Ford Motor Company and you new organization’s business issues and financial processes.


You can expect a third assignment to further broaden your background and experience.  Job rotation will continue throughout your career at Ford.  Time spent in an assignment is based on complexity, level of responsibility, and your professional growth.  Rotations may include assignments in:  Market and Price Analysis, Product Planning and Analysis, Profit Planning and Forecasting, Capital Investment Analysis, Budget and Cost Control, Treasury, Purchase Cost Analysis, Accounting.


CAREER FOUNDATION PROGRAM


This program offers rapid experience in a ideal setting.  It develops top business school graduates for leadership positions within Ford Finance.  It provides a broad range of challenging, analytical, strategy-oriented assignments.  It may offer opportunities to work abroad in finance and leadership positions.  It requires an MBA with concentration in Finance, Economics, Accounting, Operations and Logistics, or International Business, an outstanding academic record, and relevant work experience before MBA completion.


DIVERSE FINANCE CAREER EXPERIENCES


Offers flexible, individualized and balanced career development in plant and staff assignments in two major organizations.
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You will start your Ford Finance career in the controller’s office at an operating organization such as Product Development or Marketing, Sales, and Service or at a Ford manufacturing plant.  If you start in a manufacturing plant, you will receive a new assignment in Manufacturing Operations within twelve months.

Personalized career paths are ensured through determination of where you start based on experience and goals identified by you and your hiring sponsor.

Core finance experiences are central to the program.  They include financial accounting, business and financial planning, competitive analysis, cost reductions/total cost management, internal control/audit, investment decision analysis and control, profit forecasting and budgeting, pricing, revenue and marketing strategy, new product program analysis, driving process improvement, shareholder value, benchmarking.

You can expect a third assignment organization on completion of the program to broaden your background, experience and leadership skills.  Job rotation will continue throughout your career at Ford.  Time spent in an assignment is based on complexity, responsibility and your personal professional growth.
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ACCOUNTING DEVELOPMENT PROGRAM

This program develops top college graduates for assignments in accounting, leading to management positions in our global accounting organization.

We provide progressively challenging positions in different areas of accounting.  It requires an MBA with interest in accounting, a Master of Accounting degree, or an undergraduate degree with an accounting major and high level of achievement.

You will be encouraged, but not required, to pursue an MBA.  We also offer unique opportunities for MBAs to obtain CPA certification through a pilot program with PricewaterhouseCoopers.

Your first assignment will be as a financial analyst in a manufacturing or assembly plant controller’s office.  You will gain knowledge of manufacturing cost controls and our financial and cost control systems.

Your second and third assignments will be with Ford Accounting in Dearborn with frequent job rotation to build expertise.  

Your fourth and fifth assignments will be in another accounting activity.  This will broaden your background with increasingly challenging assignments.  Available assignments include finance reporting, cost accounting, property accounting, disbursements, sales and marketing, general ledger and accounts receivable.
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Successful completion of this program qualifies you for supervisory positions in accounting or analytical positions in Ford Finance.

TREASURY EXCELLENCE PROGRAM

This program is designed to develop professionals to hold key positions in our global Treasury organization.  The program is a series of rotations that builds core skills.  It provides annual rotations over five years which can change to reflect individual and business circumstances.

The program requires an MBA with concentration in finance, economics or international business.  Personal and professional international and treasury-related experience is valued.  An outstanding academic record, second language proficiency and a desire for international experience is a plus.

Successful participants will rotate through both domestic and international assignments and gain progressively greater challenge and responsibility.  Participants will gain experience in the following Treasury disciplines:  Capital Markets, Corporate Finance, International Finance, Operations/Administration, Relationship Management and Risk Management.

A controller’s office assignment is included to provide broader financial analysis experience and increased knowledge of our financial control systems.

The order and timing of these experiences will vary with individual and business circumstances.
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KEY TREASURY DISCIPLINES

Corporate and Domestic Finance… executes all corporate financing activity, manages corporate balance sheets, compiles corporate cash flow projections, is the primacy rating agency contact and executes financial restructuring.

Ford Credit Debt Management… plans and executes long-term debt requirements of Ford Credit and its international affiliates.  This department is also responsible for Ford Credit’s dividend planning.

Ford/Ford Credit International Finance… serve as treasury liaison to our  international affiliates.  We provide support and expertise on major international financing, including equity and debt capitalization, dividend planning, and new venture structuring.

Ford Global Banking… manages all of Ford’s bank relationships.  This includes negotiation and maintenance of over $30 billion in credit lines at over a 100 banks.

Ford Global Treasury Administration… administers the portfolio management department’s foreign exchange and fixed income trading activity, and the debt issuance of Ford Motor Company.

Ford Portfolio Management… is divided into two areas, fixed income and foreign exchange.  Fixed income manages the company’s $20 billion cash portfolio.  Foreign exchange executes FX and commodity transactions to meet the operating requirements of the company’s affiliate organizations.
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Ford Credit Risk Management… plans and executes interest rate and currency risk management of Ford Credit globally.

Ford Foreign Exchange Strategy… coordinates all company matters of currency and commodity risk management.  It identifies major currency and commodity exposures and implements appropriate actions.

FORD FINANCE NETWORK

FFN helps new hires adjust to the Ford Motor Company and the metro Detroit area.  We are an information resource.  We provide networking, socializing and professional development.  FFN consists of about 650 members including employees of the last three years.

We organize three events per quarter including formal professional development activities… social activities like sporting events, dinner theater and trips to comedy clubs… and brown bag lunch presentations for informational purposes on topics outside immediate functional areas.

We maintain an internal website with a new hire database, FAQs, and links to sites for information about metro Detroit.  Also included are links to other Ford Motor Company sites.  We provide career information, a calendar of FFN activities and events, and monthly features highlighting movies, clubs, restaurants, travel spots and special events.

We coordinate a buddy system which matches new Finance hires with recent hires who can answer questions about day-to-day life at Ford Motor Company and help you get acquainted with new people and the metro Detroit area.  
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2.2.4

SUB-HEAD:
PURCHASING

COPY:
When there is $65 billion a year to spend there’s plenty of room for talent and ingenuity, especially when the best value for the dollar is critical.


Knowledge of materials, suppliers and production methods will help as well.  


Ford purchasing professionals study ways to capture emerging market opportunities.  They select manufacturing strategies, world-class suppliers, and ways to develop new technology.  They shape Ford’s make/buy decisions.  They negotiate and develop supply agreements.  They respond to market technology and design changes.  They plan the logistics of moving parts and vehicles around the world.  They evaluate current and prospective suppliers around the world.


PRODUCTION PURCHASING


The purchasing organization supports worldwide vehicle production and strong buyer support to our five vehicle centers.  It also implements an effective sourcing strategy across all vehicle lines.

Core Purchasing… drives our goal for globally competitive suppliers.  Vehicle/Product Center Purchasing… is product focused.  It provides commodity and program management expertise.  It delivers quality, cost and timing targets at the component and systems level.  The Supplier Technical Assistance Group… focuses on quality, cost and timing.  The Purchasing Business Office… is responsible for global strategic planning and supply base analysis.  Purchasing Process Leadership… identifies and develops improved processes, implements and oversees purchasing systems and procedures.
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Strategic Planning and Process Improvement… identifies and develops improved processes.  Facilities, Materials and Services Purchasing (GM&SP)… is responsible for worldwide purchases of goods and services other than vehicle components.  We purchase over 640 commodities from  machinery and industrial materials to computer equipment and construction services.  Our global buyers and strategists are responsible for managing worldwide purchasing requirements.  These might include sophisticated robotics, machine vision systems, stamping presses or injection molding machines.  Our regional and local buyers might purchase advertising services, office furniture, cellular telephones or services such as building maintenance.

QUALIFICATIONS

Candidates should possess and MBA, bachelors or masters degree in science, mechanical or chemical engineering, finance, purchasing, material planning, logistics or an area such as technology.
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2.2.5

SUB-HEAD:
MARKETING, SALES AND SERVICE

COPY:
Our marketing professionals are liaisons between the company, consumers and 19,500 Ford Division, Lincoln-Mercury Division and Ford Customer Service Division dealers in 200 countries on six continents.


Ford Motor Company is becoming the world’s leading consumer company providing automotive products and services by focusing on customer satisfaction.  This transformation and our brand management programs guide our global marketing and create exciting employment opportunities around the world.


CAREER OPPORTUNITIES


Our dynamic team draws on the expertise of our diverse employees around the world.  We develop effective brand management programs and customer satisfaction initiatives designed to create brand loyal customers.  A distinct identify for each of our vehicle lines cultivates loyalty.  We target our customers’ needs, then exceed them.


If you are an innovator with drive, ambition and proven leadership skills, you could make your mark on our business.  Versatile people who embrace change and challenge will succeed in our organization.  We provide challenging, on-the-job training and continuous education programs to help you reach your full potential.
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2.2.6

SUB-HEAD:
PRODUCT DEVELOPMENT

PICTURE:
ENGINEER WORKING AT CADCAM DISPLAY

COPY:
Product development plans each vehicle from concept to production and makes it a reality.  Considering the needs of our markets and the possibilities delivered by new technology we plan a vehicle’s life cycle.  The plan includes vehicle introduction, vehicle life span and when to redesign it.


Research, design, packaging and engineering refine our concepts.  We develop a vehicle theme, involve engineering, design, styling, feasibility and financial analysis.  Computer assisted engineering tools and prototypes bring the vehicle to life.  We then design and prepare production facilities.  “Job 1” means the vehicle is ready for sale.  Assembly plants assume responsibility for the vehicle program ninety days later.


OPPORTUNITIES


Successful candidates normally rank in the top 25 percent of their class.  We welcome people with advanced degrees in mechanical, electrical, electronic, aeronautical, computer and systems engineering.  Limited opening exists for bachelors candidates and for MBAs with engineering undergraduate degrees.

DEPARTMENTS

2.2


OUR WORK


Our work falls into ten areas:


Export and Emerging Markets Engineering… handles components and systems for low-volume exports of all vehicles to global markets.


Chassis Engineering… supports manufacturing, assembly and service for the design and engineering of fuel, brake, steering and suspension systems.


Body Engineering… includes body structure, exterior sheet metal, closures, bumpers, lighting, seats, restraints, trim, dynamic and static sealing, the instrument panel and more.  We support safety initiatives with physical testing and CAE analysis.


Product and Business Strategy Office… works on broad business concepts, strategy and tactics of successful vehicle programs.


Global Test Operations… supports vehicle design, development and certification worldwide using computerized modeling to simulate customer usage.  We aim to shorten product development.


Powertrain Systems Engineering… delivers engines, transmissions, and drive train for Ford vehicle programs.
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Electrical and Electronic Systems Engineering… has global responsibility for our electrical systems.  These systems often involve a mile of wiring, 20 microprocessors and sophisticated communication networks like global positioning systems.


Vehicle Engineering… works with acoustics, ride and handling, material applications, NVH (noise, vibration and harshness), vehicle aerodynamics and experimentation.  We ensure systems and components work together.  Our Advanced Engineering Center is a state-of-the-art NVH measurement facility.


Computer Aided Engineering (CAE)… applies computer-based analysis tools to engineering and design.  CAE touches every phase of product development.  It helps predicts vehicle performance and minimizes cost and weight.  CAE is part of development in durability, NVH, safety, vehicle dynamics, thermal management, aerodynamics, fuel economy and performance, packaging, weight, electrical systems and electronics.


Alternative Fuel Vehicles (AFV)… Ford is a leader in producing propane, methanol, natural gas and electrical vehicles, or a combination of these fuels.  AFV has worldwide responsibility for engine control and fuel systems for these alternative fuel vehicles.  It is responsible for our worldwide electrical vehicle program as well.  Assignments are available in fuel handling components, electrical and electronic control components, electric vehicle, electronic and battery/energy components, and electrical vehicle deign and development.
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2.2.7

SUB-HEAD:
PROCESS LEADERSHIP

COPY:
We trace the critical path through our complex business.  It’s all about being a leader who applies information technology and process reengineering techniques to every part of the company.  It’s about being a consultant who understands the areas we support and helps bring about change.  Our work is with people, our tools are computers.


We’re looking for high-powered, team-oriented leaders.  We want innovators to develop business solutions with state-of-the-art technology.


SYSTEMS THAT DRIVE OUR SUCCESS


Process Leadership… touches every part of Ford Motor Company.  Our systems allow engineers to design and test new vehicles while they are still concepts.  Our systems track and support sales.  Our systems are the backbone for communications on the internet.  We understand the business, systems, and the technology.


INTEGRATING BEST PRACTICES


Ford Motor Company is many different brands with strengths and systems of their own.  We bind them together with shared data and compatible systems.  Our hi-tech and consumer-focused businesses promised dramatic revenue growth, it’s up to us to maximize the benefits.
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REENGINEERING


Process Leadership designs the processes that drive our business.  Senior management comes to us for process improvements from marketing to manufacturing, from finance to product development.  We improved vehicle delivery time from 90 to 50 days.


BUILDING A VIRTUAL SHOWROOM


Today, through E-commerce, consumers can get a loan and buy a vehicle on-line.  Suppliers get preferred portals with the transactions, information and links they need.  Websites like iVillage bring the spirit and story of our brands to consumers around the world.
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2.2.8

HEADLINE:
FORD CREDIT

COPY:
Ford Credit is the largest automotive finance company in the world.  We’re looking for college graduates with the potential to advance in our organization.


At ford Credit, we train you to be a customer service representative first.  This prepares you for greater responsibility in Field Operations.  It is the beginning of a rewarding career in management with us.  We also offer careers in marketing and information technology as well.


Our services include new, used and lease vehicle financing, wholesale , mortgage and capital loans for dealers and insurance for dealers and customers.


Qualified candidates have bachelor degrees in finance, marketing, management, business administration, economics, accounting,  psychology or political science.  A minimum grade point average of 2.8 is required and you should be willing to relocate.  Language skills are highly desirable but not required.
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HEADLINE:
TECHNICAL AFFAIRS

COPY:
Environmental and Safety Engineering and the Ford Research Laboratory are a part of the corporate area called Technical Affairs.


Environmental and Safety Engineering provides technical and regulatory expertise for product safety, emissions, fuel economy, facility environmental matters and vehicle recycling.  We want college graduate, preferably with masters degrees, in mechanical and electrical engineering.  We assign a mentor to new hires to help the develop quickly. You and your mentor design a comprehensive plan with up to six assignment in the first two years with your development in mind,


Four distinct laboratories offer graduate opportunities at the acclaimed Ford Research Lab.  They include Powertrain and Vehicle Research, Manufacturing and Vehicle Design Research, Chemical and Physical Sciences, and International and Systems Research.  We are looking for PHDs in physics, mathematics, materials science, chemistry, and mechanical, electrical, chemical or computer engineering.  Some opportunities are available for people with bachelors or masters degrees.  Our two-year college graduate program allows you to contribute to ongoing research projects.  You’ll follow your own ideas from initial concepts to implementation.  You will develop, along with your mentor, a program of your own to begin at the end of our two-year college program.
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HEADLINE:
MANUFACTURING

PICTURE:
ANY FORD PLANT

COPY:
Every Ford vehicle owes its existence to manufacturing.  New models start in computers but come to life in our plants.  From engine blocks to beverage cup holders, components are manufactured and assembled in our manufacturing plants.


Technological and global manufacturing opportunities are unlimited.  From highly advanced stereolithography at our own Dearborn engineering center to assembly plants around the world, assignments are plentiful.


We use cutting edge CAD, CAE and CAM systems.  Simultaneous engineering provides greater efficiency and integrates our resources throughout the design process.  Continuous Flow Manufacturing (CFM), Failure Mode and Effects Analysis (FMEA) and Design for Assembly (DFA) processes ensure cost efficient manufacturing and world-class quality.


We recruit the best minds and talent around the world.  We offer demanding assignments in product design, engineering, automated manufacturing, robotic assembly, rapid prototyping and more.


Sophisticated automotive tools and gadgets have been developed through ideas from our component designers, engineers, planners and manufacturers.  We transform simple vehicles into desirable driving machines loaded with convenience, performance and luxury.
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2.2.10

SUBJECT:


COPY:
This program grooms future Product Development leaders through extensive experience in strategic planning and project management.  We bring new talent into the automotive industry.  Strategic planning determines corporate, product and program direction for the future.  We identify and develop ideas for new products.  We analyze competitors and competitive trends.


Project management is responsible for a vehicle program’s planning and management.  We develop product proposals from customer input.  We define key aspects of the vehicle and steer the program’s development from start to finish.


We offer analyst and senior analyst positions.  Analysts need less than five years relevant full-time work experience.  Senior analysts need five to ten years experience.  Both will develop total vehicle and cross-organizational experience.  They will benefit from extensive networking and training opportunities.  Executive or management-level mentors will help you develop your career.  Four rotations are included in the analyst two-year program.
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