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HEADLINE:
GOOD CITIZENSHIP 

SUB-HEAD:
OUR PHILOSOPHY, OUR STRATEGY

COPY:
Good corporate citizenship doesn’t just happen by accident.  It doesn’t ‘just happen’ at all.   Effective corporate citizenship must start at the top and permeate an organization thoroughly, at all levels.  That kind of effectiveness starts with a philosophy, a plan, a commitment.





Our commitment started with a long history of caring about communities and issues. And like many other business practices, corporate citizenship gets internalized.   In 1997, Ford formed its Environmental and Public Policy Committee to demonstrate our progress on social issues and to manage our Corporate Citizenship plan.  


Our philosophy comes from that long history of caring… perpetuated and reinforced by strong leaders and our corporate integrity.  Consequently, corporate citizenship is a mindset that is be incorporated into every decision we make and every action we take.  It reflects our values, our products and our services.  It requires that we find ways to make the world more equitable and sustainable so that our enterprise, in turn, can flourish.    


We can only lead in corporate citizenship by our behavior and our impact on the world.  We must be open and transparent in our decision-making, involved with our customers, employees, communities, suppliers and dealers.  We must be accountable for the social, economic and environmental impact of their choices.  We must generate profits from products that meet real needs with less environmental impact and greater value to society.  
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It is an essential part of our strategy to earn the respect and trust of our customers.   This can only happen when people know that Ford considers and understands their interests in the short and long terms.


Corporate citizenship also attracts talent.  Finding new ways of creating our products without long-term environmental consequences but with significant social benefits is an irresistible challenge to the best and brightest minds. 


Becoming a world-class leader in corporate citizenship will take time and practice.  We don’t have all the answers.  We need to evaluate individual risks and the opportunities.  We need to involve our stakeholders and utilize the vast reservoir of corporate knowledge accumulated over the history of our company.    We need to anchor our strategy in the following four commitments.


We will develop a clear set of business principles that allows every employee to consistently align their actions with Ford’s ideals of corporate citizenship.  


We will engage our stakeholders in a dialogue to deepen our knowledge, understanding and sustainability of corporate citizenship.


We will set transformational goals for our corporate citizenship performance and sustainability.


We will share our progress with regular Corporate Citizenship Reports.
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1.5.1

SUBHEAD:
OUR CONTRIBUTION

PICTURE:
COLLAGE OF HEADLINES FROM BELOW

COPY:
Being a leading corporate citizen is part of our heritage, one of the attributes that define us.  It  increasingly affects all of our corporate decisions, especially in purchasing and investment.  It’s a strength we intend to build on as the following real headlines demonstrate…

“Ford Motor Company Announces Boost America!  Campaign to Protect the Forgotten Child”


“Nickelodeon, Ford Division Form Alliance to Promote Child Safety”


“Ford Engineers Team Up with High Schools for FIRST Competition”



“Windstar Helps Kickoff National Child Passenger Safety Week”

“Ford Plants Lead the World in Environmental Performance” 

“Endorsement for Enforcement: Ford Stands Up for Children’s Rights”

“Ford and Its Dealers Donate $75,000 to Nicaraguan Hurricane Relief”

“Ford Natural Gas SUVs Protect And Serve the Environment”

“Ford Gives $12M to Four Detroit Educational Institutions”

<LINK TO COMPANY NEWSROOM>
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1.5.2

SUBHEAD:
COMMUNITY INVOLVEMENT

PICTURE: 
WILLIAM CLAY FORD JR. WORKING AT ROUGE RIVER CLEAN UP

COPY:
Chairman William Clay Ford Jr. has said… “A good company delivers excellent products and services, a great one delivers excellent products and services and strives to make the world a better place.”

At Ford, we believe that it is our solemn responsibility to give back to the communities in which we work not because our management says so but because our people do.  

One fine example that demonstrates this commitment is Lynn McAleece. She’s been with Ford since 1997and is currently a Program Buyer for AutoAlliance International.  She was attracted to Ford because of its global reach and vast opportunities.  Lynn told us… “ BLI and The Spirit of Ford have really emphasized the value of corporate citizenship.  Ford does not just pay "lip service" to this idea; it's an integral part of the Ford way of life.”  Lynn has personally participated in Ford’s charity walks, Race for the Cure and JDF walk.  She was the co–lead for AutoAlliances participation in the Leukemia Society of America’s “Light the Night Walk”.   

“ We were the top fundraising team in the state of Michigan last year, and we hope to improve upon that performance this year.” says Lynn with obvious pride of accomplishment.

Scott Nelson, Ford Financial Analyst served on Accounting’s Corporate Citizenship Committee. “We developed a Community Service plan for all North American Accounting Employees.”   The plan achieved a phenomenal 75% participation rate. 
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 Employees worked on various service projects ranging from the Soup Kitchen to the Henry Ford Estate.  Participating employees received an "Accounting Community Service" shirt but their shear participation numbers shows their real reward was in self-satisfaction and well-deserved pride in contribution. 

John Michael Olijnyk also started at Ford in 1997, and is now working for Product Analysis and Verification Process Leadership.  John helped organize “The BIG Challenge”, a friendly competition between Ford, General Motors and DaimlerChrysler.  It’s a competition to volunteer hours, raise money and compete in picnic style sports for the Children’s Hospital of Michigan.  “We were able to raise in total $13,000 for the hospital plus bring a smile on the faces of the children with the  various activities volunteers conducted at the hospital.”   The BIG Challenge was awarded partner status with the hospital as a result of this effort… to which John adds with obvious pride  “…and was presented with an award that I accepted on behalf of the three companies.”  

Terri Denise Faison joined Ford in 1997 and now works at the Windsor Engine Plant.  “I decided to live on Detroit's northwest side.  Currently, the city of Detroit is booming with new businesses, sporting venues, and other entertainment attractions.  I also enjoy working in the Detroit communities with the youth and on annual programs like Angels Night and Clean Sweep.”   Angel’s night and Clean Sweep are volunteer programs. Clean Sweep volunteers help clean up neighborhoods in the city.  Angel’s Night was Devil’s night, a Halloween night of devastation that plagued the city for years. Today Angel’s Night volunteers have turned it  back into the calm children’s holiday that it was always meant to be.
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Marc Jin is a Ford Product engineer who graduated from Cornell University.  He was attracted to Ford because… “Ford is the best automotive company out there.  I read about some of the restructuring of Ford, and noticed how young people have risen into the upper ranks of the company.”  Marc has been involved in various events to help local high school students.  His volunteering has included tutoring and SAT seminars.

Ford supports and encourages its employees to volunteer by giving them the option of two full days per year to devote to volunteer work.  Many have been involved in Habitat for Humanity, in the clean up of the Rouge River and in many other community projects.

Ford also supports programs like FIRST, which means “For Inspiration and Recognition of Science and Technology”.  FIRST gets interested high school students involved in engineering through the building of working robots.  Ford engineers volunteer their time, knowledge and support to the students helping them prepare their creations for local and national competitions.  The Ford employees who have been involved tell us there is real reward is seeing high school kids discover the fun and excitement of engineering. 

These initiatives demonstrate Ford’s determination to be a leader in corporate citizenship.  We consider these projects good for the company, our employees, our shareholders… and the world.
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1.5.3

SUBHEAD:
THE ENVIRONMENT

PICTURE:
ALTERNATIVE FUEL VEHICLES

COPY:
From local contributions to national campaigns, Ford Motor Company is

involved: in child safety, in education… and in the environment.   

It is Ford Motor Company’s official policy that its operations, products

and services function in a manner that protects health and the environment, and that the protection of health and the environment is paramount to the protection of economic development.   In turn, the protection of economic development is paramount to human development. These are company-wide responsibilities to be shouldered by all employees at all levels.  Our commitment is demonstrated in our environmental pledge.  “Ford Motor Company is dedicated to providing ingenious environmental solutions that will position us as a leader in the automotive industry of the 21st century.  Our actions will demonstrate that we care about preserving the environment for future generations”.

The headlines recognizing Ford facilities as leaders in environmental performance, its natural gas SUVs and its alternative fuel vehicle research, and their related stories, demonstrate Ford’s determination and performance in environmental leadership.
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