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2.4

HEADLINE:
THE FORD FAMILY OF COMPANIES

SUB-HEAD:
TRUST IS OUR GREATEST ASSET

PICTURE:
COLLAGE COMPANY LOGOS AND PRODUCTS
COPY:
Ford Motor Company, a family name and a nameplate that was the beginning of the American auto industry a hundred years ago.  It’s more than a trademark; it’s a trustmark, a symbol of quality, reliability, performance and value.  It represents a global manufacturing giant and the world’s best-selling and most popular products and services.  It’s an invitation to consumers to love our products, delight in our services and become our customers for life.   It’s a family of respected vehicles that include not only Ford but Lincoln/Mercury, Jaguar, Aston Martin, Mazda and Volvo… and services from Ford Credit, QualityCare, Kwik-Fit and Hertz.  These are the thoroughbred organizations that are the Ford Motor Company: legendary vehicles and unequaled services from disparate parts of the world with a common bond… uncompromising quality.

2.4

2.4.1

SUB-HEAD:
FORD

PICTURE:
FORD DIVISION PRODUCTS

COPY:
Ford Division products include Crown Victoria, Taurus, Focus, Escort, Explorer, Expedition, Excursion, F-Series trucks and two American icons, the Mustang and Thunderbird.  This is the most comprehensive brand lineup in the industry with record U.S. sales of 3.4 million vehicles in 1999.  


Further, Ford leads the industry in truck sales.  Taurus remains one of the best selling family cars in the U.S.  Focus took the North American, Canadian and European Car of the Year awards.  Mustang celebrated its 35th birthday in 1999.  Windstar is the only minivan on the market to receive a quadruple five-star-crash-test rating from the U.S. government for both front and side impact.  

Today, we’re introducing innovative new vehicles like the F-150 4-door SuperCrew, The 2-door Explorer Sport and the Explorer Sport Trac, the first SUV with an open pick-up bed.  And in 2000, Ford will introduce the Escape, an all-new small SUV.   


These are just current examples of our 97 years of innovation and putting customers first.  It’s no wonder that Ford is the best-selling and most profitable brand in the world.

2.4

2.4.2

SUB-HEAD:
LINCOLN-MERCURY

PICTURE:
COLLAGE OF LOGOS AND PRODUCT SHOTS

COPY:
Lincoln was the first luxury brand to join the Ford Motor Company in 1922.  A well-known marquee even then, Lincoln has become a legendary, upscale vehicle in its own right.  


Today, Lincoln is splendidly represented in the marketplace by Towncar, the ultimate in luxury vehicles… by the LS, named Motor Trend Car of the Year in 1999, it’s a luxury sports car that combines the appointments of the Towncar with handling of a Jaguar… and the Navigator, the final word in Sport Utility Vehicles for the discerning consumer who’s looking for luxury, power, safety and utility.  Lincoln represents the very best of Ford motorcars.  It’s an American icon from a family of American icons.  


The Ford Motor Company has manufactured Mercury since 1939 as a premiere V-8 automobile.  Edsel Ford chose the Mercury name because it came from the fleet-footed image of the Roman god of commerce.   It was introduced as the “big car that could also be economical”.  Mercury has created so many memorable and historic vehicles that in 1991 the International Mercury Owners Association <link – http:mercuryclub.com > was formed.  


Today, Mercury represents nameplates that include Grand Marquis, Cougar, Sable, Villager, Mystique and Mountaineer, a family of fine cars in their own right catering to every segment of the buying public.  From soccer moms in Villagers to young adults in the new exciting Cougars, Mercury has claimed a strong segment of the American automotive market.  The Lincoln-Mercury division of Ford Motor Company is a major contributor to Ford’s worldwide success.
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2.4.3

SUB-HEAD:
JAGUAR, ASTON MARTIN, VOLVO

PICTURE:
COLLAGE OF LOGOS AND PRODUCTS

COPY:
These legendary automotive brands all have their own character, reputation and mystique.  They are the personal vehicles of statesmen, corporate leaders, celebrities and royalty.  All were well-known brands before joining Ford and are prospering as members of the Ford Family.  


Aston Martin joined the company in 1987 as the most exclusive of Ford vehicles and as such, will lead the future development of technologies for us.  As “laboratories on wheels”, Aston Martin models will be test vehicles for leading edge developments like carbon fiber and aluminum technologies or complex engine management systems.


The Jaguar name is strongly synonymous with tradition, style and luxury.  One of the strongest brands in the world, it has a distinctly emotional core message that elicits an intense appeal and attraction.  In the future, Jaguar will build on its inherent strengths of power, agility, sportiveness and elegance.  It will continue to incorporate a high degree of modern design and technology while maintaining its traditional “wild-cat” reputation of quality and strength.  


Volvo has traditionally stood for safety, durability and premium quality.  It joined the company in 1999 as one of Ford’s finest brands.  “Volvo for Life” is its new slogan and more; it’s a promise to uphold traditional values and to combine them with new features that will add greater emotional appeal, along with a broader range of models including SUVs.   Volvo, a jewel in the Ford family of fine cars fulfills the promise of its slogan and the mission of the Ford Motor Company.
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2.4.4

SUB-HEAD:
MAZDA

PICTURE:
MAZDA PRODUCT SHOTS

COPY:
Mazda has a heritage of innovation, building distinctive vehicles for discerning customers.  The name symbolizes uncompromising quality and outstanding value.   Mazda first arrived in the United States in 1970 and has been gaining a reputation for industry leadership ever since.  Its strong following of loyal and repeat customers is due, in part, to Kansei Engineering.  This “Contrast of Harmony” is a unique philosophy of manufacturing.  Kansei considers human thought and emotion in creating a balance of textures and shapes inspired by nature.  These are woven into the design process.  Kansei has created unique visual identities for all Mazda vehicles.  

Safety, fuel economy, low emissions and alternative fuels are priorities at Mazda.   Protecting our customer, as well as the world in which we live, is integral to growing our market share.  Like Ford Motor Company, Mazda has always considered these priorities most important to sustaining our business enterprise.

Mazda models include Protégé, 626, Millenia, Miata, B-Series, MPV, and Tribute.  This lineup of vehicles provides a compliment to Ford’s already globally diverse product.  This, along with matching manufacturing and business philosophies and strengths in different parts of the world has made Mazda and Ford Motor Company easy and strong partners in an increasingly competitive marketplace.
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2.4.5

SUB-HEAD:
LAND ROVER

PICTURE:
APPROPRIATE PRODUCT SHOTS

COPY:
The Ford Motor Company officially agreed to buy the Land Rover business from BMW on May 24, 2000.   Jac Nasser, Ford CEO characterized the acquisition this way, “Land Rover is truly one of the world’s great brands. We are looking forward to bringing the outstanding talent and product of Land Rover into the Ford Motor Company family,"


The purchase included the legendary line-up of Land Rover, four-wheel-drive vehicles, Range Rover, Discovery, Freelander, and Defender.  Land Rover has been building four-wheel-drive vehicles since 1948, along with a reputation for strength, safety and superiority.  It now joins the Ford Family with BMW completing the development of Range Rover successor with Ford handling manufacture.  Approximately 13,000 employees, the Land Rover dealer Network, British Motor Industry Heritage Centre, the Land Rover Plant in Birmingham, England, and the Gaydon Research center are all a part of the agreement.    

Joachim Milberg, chairman of the board of management at BMW AG said, "… it ensures that land rover, a brand rich in tradition, will be continued under the leadership of Ford Motor Company."   The acquisition of Land Rover by Ford is a bold step, stretching Ford to global capabilities, geographically and in product appeal.

