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Thanks, good evening everyone, I’m Elaine Bannon, welcome… and thank you for coming tonight.  Peter just took you through the design D-N-A of the product.
I will discuss the customer, the key interior and exterior features and our overall approach to the product.

Over the next half an hour or so we’re going to
introduce you to new Ford product we call, Edge

2. 
¾ Front Beauty shot
I’m privileged to be the chief nameplate engineer for 
Edge.  I know what you’re thinking… What exactly 
is a nameplate engineer?  A nameplate engineer 
manages the entire vehicle team: engineering, financials, design… I ensure that the correct 
decisions are made from vehicle inception through 

launch, guided by the one essential objective:

value for the customer.
3.
¾ Front Beauty shot 
Edge is a vehicle the industry will call a C – U – V.
An acronym Edge will redefine as Complete – 
Utility – Vehicle because we designed Edge with 
complete function, complete features… 
and complete efficiency. 
Just as Ford redefined the SUV in the 90’s with the Explorer, we’re well-positioned to raise the bar once again with Edge… conceived, designed, planned and executed to be the definitive Crossover Vehicle, and…  it is.
4. Bannon name and title slide

Before I was part of the Edge program, I was involved in the E-Series and then commercial trucks.  


Working with fleet customers lends itself to growing close personal relationships, learning customer needs and making sure your vehicles fulfill them.  It builds a strong customer orientation.  


Owning that skill made it easy to personalize customer needs and desires, then translate that into a working vehicle.

5.
Pictures from SEMA Pres. Page 6


Edge’s target customer?  His name is Phil…


(wait for reaction)


or at least that’s how we came to think of him


as the product developed.

He’s 30 something, married, isn’t ready for kids just yet.  Works hard and is ambitious.  He’s active: likes to try new things, and takes advantage of new opportunities, challenges and experiences.

Because Phil is “on the go” he wants a vehicle that is confident, active and versatile: one that will look good in the city or in the country, since his activities take him to both.  His vehicle image is powerful, active, going places, in or out of town.

6.
Edge Beauty shot, as above, with color of vehicle changing
We’ve designed, engineered and built Edge to our target demographic’s specifications.   Add the color of choice, an option or two and Edge will illustrate the notion of mass customization.

Though we designed Edge for the target demographic, we fully expect it will appeal to many more consumers from first–time new-car buyers to the boomers who have a pretty good feel for looks, quality, and value.

Edge will feel like it was built especially for them, and in many ways, it is.
7.
Series of ECU shots of exterior features.
Because Edge was conceived as a culmination of ideas and ideals, it may just cause some rethinking in the C-U-V market.

Its inherent energy and vitality mirrors the person it was built for, exudes confidence and strength, and dares the competition to follow.

Engineered for confident handling, designed for bold stance without sacrificing flexibility and fine-tuned for energetic performance, Edge is the next ‘big hit’ from Ford.
8.
IMAG





There are a lot of C-U-Vs out there now,

leaving only one way to steal the thunder,

be the best, and that’s exactly what Edge is.

We planned it that way, designed it that way,

executed those plans and designs that way,
and now we’re gonna build it that way.

Graph
The crossover market has taken off because so many sedan customers are looking for added cargo capacity, safety and the security that crossovers offer.  Traditional S-U-V owners no longer need the towing/off-road capability that was so unique to those vehicles.  Now, the market is more interested in greater agility and the improved fuel economy that the unibody-based crossover provides.
9. 
B-roll driving thru sub/mall
Today, we all want a comfortable drive to work, to mentally prepare for the day and to wind down from the day. 






And time with family, to the mall, a hockey 
game or the theatre.

We all want our vehicles to feel safe, look good, 

be efficient and make us feel at home. 

10.
Shot of Car and a SUV

Edge does it all by bringing the customers lifestyle into the vehicle.  Safety, utility, comfort, beauty, and fun all wrapped up in a single affordable package.



11.
Beauty shot of Edge, Front (Press kit page 2)
Edge delivers on that visual promise with Best-in-Class standard safety  features like front dual stage air bags, advanced restraint systems, side impact protection, energy managing perimeter subframe with blocker bars, structural crash load paths, energy absorbing knee bolster and glove box… and more.  Later, you’ll hear about our industry exclusive AdvanceTrac© Roll Stability Control, another standard feature on Edge.  And that’s why Edge is…  BOLD! 
Along with mileage in the mid twenties from a powerful 265 horsepower, V6 engine, interior features that do more, the “at rest” stance of a sports car and driving characteristics that are energizing yet sophisticated, Edge is more than bold, it’s downright au-DA-cious; and refined at the same time.  In fact, it runs so quietly, you have to concentrate to hear those two-hundred-and sixty-five horses. 





Additionally, Edge’s available all wheel drive 






system works automatically, and all the time, no 





switches to turn, no buttons to push, no lever to pull 






just drive it - - with ease and confidence.
12.
Exterior Beauty shot

On the outside, the three-bar chrome grille personifies Edge’s strength and marks it as part of the bold Ford family.

Its sporty, muscular stance gives it a magnetism that’s hard to describe and the available class-exclusive Vista RoofTM is just plain awesome. 

Dual chrome exhaust-tips at the rear signify what they always have: American power and performance.
13.
A series of interior shots (Press kit has a couple, Immersion Event; slide 9 
Inside?  Research shows car buyers want more space, but we want that space to be usable.  We want our vehicles to be safer but more maneuverable, beautiful but fitted and now, above all, efficient.

Power Fold Seats
Edge delivers all this and interior flexibility as well; with fold flat rear… and front passenger seats.  There’s even a first of its kind electro-mechanical remote release for the second row seats.
14.
Shot of console interior
Edge’s large center console features a divider system that can accommodate a laptop computer, a purse, CDs, coins, and more.

And little things like pen holders, ticket clips, and a place to thread phone or MP3 cables into the console so they stay organized are all part of Edge’s interior.
And speaking of MP3 players, you can plug them into Edge’s audio system too, thanks to Edge’s standard audio jack- a first for this segment.

15. 
IMAG
Edge has 4 standard power access points: 2 within the driver’s reach; in the IP and the console, a third one on the back of the console and a fourth is in the cargo area for those times when you need power outside the vehicle.
Edge also offers “Infotainment” in the form of a DVD rear seat entertainment system that plays DVDs or CDs with infrared remote control and headphones.

16.
Shot of navigation system, radio, wheels (immersion Event Pres. Slide 19/20/21)
There’s a DVD navigation system with a 6.5-inch color display, an AM-FM tuner, CD player with MP3 compatibility, and satellite radio.
17.
Marketing video with Rich Mayk
One of the boldest features in Edge’s design is its Panoramic Vista RoofTM that I mentioned earlier.  It’s a two panel full glass roof.  The front panel over the driver tilts up for ventilation, but it can also slide back completely with the touch of a finger for that convertible feeling.  

The rear stationary panel provides a great 

skylight for the 2nd row passengers.  

And a single power shade that comes with the

roof covers both front and back when needed. 
18.
Shot of front door interior
Each front door has its own 20-ounce cup holder

while the rear doors have juice box holders.
The center console and the rear armrests 

provide super-size cup holders as well.

The front seats are six-way power adjustable

with heat available.  

We’ve built a class leading rear seat package  
with Best-in-Class rear seat recline that makes long drives a pleasure.
All these amenities and more were designed to bring our customers lifestyles into the vehicle for not only comfort but that at home kind of ambience that will put anyone at ease.  
19.
Shot of chassis (SEMA Pres, slide ?, Tom Ozog Section)





Just as the interior features provide comfort… 
All-wheel drive, all-wheel disk ABS brakes,

our new 3.5 liter V6, the new 6-speed automatic transmission, and its independent suspension, all contribute to Edges responsive driving personality.

A driving personality that makes you feel good

by it’s shear ease and all-conditions ability. 

20.
Edge Beauty Shot
Drivers will feel like Edge is a part of them 

rather than a machine they control.  
It’s a vehicle built in the Ford Safety tradition to fit a balanced lifestyle of family and fun, work and necessity.

22.
IMAG

But what will make Edge shine in the
 
Marketplace is our attention to detail.


This is a program that melded departmental 

disciplines, creating a team environment 

and unprecedented cooperation.


It was leadership by example that set the tone 
of the final product: Edge.


Demonstrated in fit and finish, strength and 

stability, design and performance. 

23.
IMAG





Now let me take a moment to talk about several 





Principles that guided us in the creation of  Edge…
a) Know thy customer
b) Apply Lesson’s Learned

c) Upfront CAE tools

d) Every issue, every day
24.
Shots of Fusion, Zephyr, Mustang, Expedition, Milan, Mazda CX-9 Lincoln MKZ, Thunderbird, (others?) in collage

The legacy on which Edge is 
built, and to which it contributes, is the wealth of Ford accrued corporate knowledge, culled from preceding product programs like Ford Fusion, Mercury Milan, Lincoln Zephyr and many, many more.

Ford’s knowledge database consists of detailed 
information that allows new programs to learn from those past.  

25.
IMAG

Milestones, benchmarks, “Lessons Learned” are all part of this invaluable resource and contribute to perfecting every next Ford product, including Edge.

In Edge’s case, deep corporate  knowledge contributed so much to the virtual designs that their robustness made the vehicle build stronger and easier from the beginning.
26.
IMAG

And that robustness in design translated to an inherently robust manufacturing environment as well, in Oakville, Ontario.
27.
Edge beauty shot showing roof 

We knew from the start that we had to enter this segment with a “WOW” product, so we researched every possible customer dissatisfier,   studied every customer 
“want to have” and applied every “Lesson Learned” in the making of Edge.
28.
CAD CAM Photos
 
One of the most important systems used in this program, the one that earned us our high level of excellence, is what I like to call IV – FV or Initial Verification, Final Verification.  


It meant that every issue refinement, every change, every adjustment was verified immediately through CADCAM and CAE rapid prototyping.   That approval was then later verified or modified through the actual tooling and plant build.  

29.
Edge beauty shot

It meant root causes had to be understood,


lots of attention to detail, and verification first - and last.

It meant that everyone involved had to be at the top of their game - always.


It meant being “on” all the time.

Graphics

And those demands produced the powerpack, Edge’s new engine and 6-speed automatic transmission combination; driving characteristics that thrill; looks that kill and value that speaks for itself.
30.
Bannon name and title slide

The Edge program has demonstrated once more that expecting the best from people always yields the best they have to give.


My experience is just one of many people that have contributed to what I believe will turn out to be one of Ford’s most innovative and in turn best selling vehicles.


I believe Edge is a turning point, a new beginning.  “The Way Forward” for Ford starts with an edge in the market place.  Thank you.

Now let me introduce David Foulkes, Engineering Director of Unibody Platforms.
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